
ENGAGEMENT AND COMMUNICATION SUB-GROUP 
 
UPDATE – JANUARY 2021 
 
Voluntary Action Rotherham 
 
VAR is continuing to work with the VCS on a whole range of issues, including regular 
communications. Work includes supporting VCS groups in areas such as funding support, premises 
issues, staffing/ volunteers, to service delivery re-configurations in the current context.  
 
We are involved in many Partnership vehicles – including weekly Rotherham Partnership Comms 
(Covid) meetings, as well as ICP/Place Gold and informal meetings, Rotherham Local Outbreak 
Engagement Board, Health Protection Board, Covid Bronze meetings and the A&E Delivery Board.  
 
We have undertaken quite a bit of work to support food banks and this has included additional 
funding for food banks to purchase essential supplies for service users over the Christmas and New 
Year period. We were also successful with a Lottery £100K grant, to increase VCS Children and 
Young People service provision in the Covid context. These funds are to sustain front line VCS 
services and VAR acts as the grants conduit.  
 
We are currently supporting through Social Prescribing a pilot for long Covid patient questionnaires; 
as well as a short/urgent piece of work relating to the identification of critical/key worker VCS health 
and social care staff, eligible for the Covid vaccinations.  
 
I am also attaching the latest presentation re our wider Health Messages work. This work is at risk if 
we don’t secure funding from April 2021 onwards.  

CCG Comms and 
Engagement meeting  
 
If anyone has any queries, then I am more than happy to have a discussion with colleagues.  
 
 
Communications Activity Update – January 2021 
 
Some of the main activity currently taking place within communications, includes but is not limited to 
the below. These are our current priority where we are trying to best utilise the capacity and resource 
within communications:  
 
COVID-19 Vaccination 
The COVID-19 vaccine campaign for Rotherham supports national messages and activity, but 
additionally has localised messages to describe how, who, where and when local people can access 
the vaccine. The local campaign contains a number of key elements:  
 
• Timely information on who, where and when people can get the vaccine with COVID secure 

measures in place. ] 
• Managing public expectations of when people are able to get their vaccination this in line with 

phased delivery to GP-led Primary Care Networks and local trusts.  
• Addressing the barriers that may prevent residents from accessing official COVID-19 vaccine 

information. Our communication will utilise national resources to build confidence in the approved 
vaccines.  

• Ensuring people continue to follow local and national COVID-19 guidance. 
 

We have a comprehensive activity plan, which started in December 2020 and will run throughout the 
vaccination programme, initially up to April 2021. The plan involves working local groups (including 
BAME groups) to provide appropriate information on the vaccine, social media content, video 



content, dedicated local web presence, patient leaflets, regular briefings and regular media relations 
with local press. 
 
Winter Communication Plan 
The increase in activity across the health and social care system is well documented in the media 
and can lead to longer delays in being treated for urgent and emergency care. This year, COVID-19 
has increased the pressure that on services as we continue to tackle issues associated with the 
pandemic across the borough. The key elements of our campaign in Rotherham for 2020/21 are: 
 
• Ensuring that local people are aware and have the information they need to access appropriate 

help and support for their health needs throughout the winter period, helping the NHS and council 
services to help them this winter. This includes using the national 111 first campaign. 

• Maximising uptake of the flu vaccination in the eligible groups and amongst staff groups. 
• Addressing the barriers that may prevent residents from accessing services they need during the 

COVID pandemic. Our communication provides assurance and build confidence that our services 
are open and safe to access.  

 
The focus of our work has been to encourage people to ‘Think NHS 111 first’ and access pharmacy 
services as their port of call when they need support from health services. Other key messages 
which have been pushed within the campaign is encouraging self-care through keeping a well-
stocked medicines cabinet and helping people to keep well and warm (including slips and falls advice 
in adverse weather).  
 
COVID-19 Pandemic Communications 
We are working with our local partners to support local and national campaign messages on the 
COVID-19 pandemic. This includes a variety of activity on the hands, face, space campaign, 
lockdown messages, access to testing, encouraging patients to still attend appointments at hospital 
where possible, encouraging patients to seek help for cancer symptoms and other key health 
conditions and providing information on how to access health support and advice during the 
pandemic. 
 
Mental Health Promotion 
Mental health remains a key focus of our communications, especially with the impact on both staff 
and local people during the pandemic. We are working with provider and public health partners to 
undertake communications activity on the following areas, aimed at support all areas of our 
communities:  
 
• Loneliness – promoting services that are available to people and encouraging people look out 

for those around them i.e. neighbours, families and friends. Activity will use case studies of how 
the pandemic has impacted on some, but also how help is being provided from a variety of areas.  

• Service support – Messages out to local people and frontline staff about how to access the 
support that is available to them. Key service provision that we have been promoting includes 
Rotherhive web platform, IESO, IAPT, bereavement services and crisis support. 

• Suicide Prevention – The ‘Be one campaign’ continues to be promoting across different 
channels by NHS and RMBC in Rotherham.  

 
For any further information on any of the communications priorities highlighted above please email 
Gordon.laidlaw@nhs.net.  
 
  

mailto:Gordon.laidlaw@nhs.net


Healthwatch 
 
• Our first Healthwatch Rotherham Let’s Talk virtual engagement takes place this week.  It will be a 

monthly session and the first one will see us team up with Be Cancer Safe Rotherham and we will 
be talking about the Cervical Screening process. 
 

• A copy of our latest newsletter can be found on our website: 
(https://healthwatchrotherham.org.uk/report/2020-12-20/healthwatch-newsletter-january-2021-
edition-3). This is now being produced monthly on the last Friday. 

 
• Two third year medical students joined us in November and December and produced reports on 

Loneliness and Obesity in the borough and how services have been affected in the pandemix.  
These reports are available on our website (https://healthwatchrotherham.org.uk/report/2021-01-
13/impact-covid-19-pandemic-services-tackling-obesity-and-loneliness-rotherham)  

• For the next few weeks we are working on the latest #BecauseWeAllCare campaign which will 
look at Carers. There is a national survey which has been put together by Healthwatch England 
and the CQC and we will get the local data from this. We will also be speaking to residents and 
carers within the borough to gather some case studies. 
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Social Movement in Health  
 
 
 
CCG Comms and Engagement Meeting 
 15th January 2021 



The Social Movement in Health Team deliver the following health 
messages: 
 
• Promote Screening, Signs and Symptoms       

for Breast, Cervical, Bowel, Prostate and     
Lung Cancer 
 

• Increase the uptake of Health Education 
Courses for Type 2 Diabetes and the NHS 
Diabetes Prevention Programme   

 
• Promote the use of The Rotherham Health App 
 
 



• Since the first lockdown in March 2020, face to face community 
engagement activities stopped and we quickly adapted to home working.  
 

• Utilising our existing Facebook and Twitter accounts, we increased 
followers by 45% March 20 - 961  / December 20 – 1393 
 

• Joined 171 Facebook Community Groups and Pages – 300,123 Reach 
 

• Increased our audience to include more Employers to support the Health 
and Wellbeing of Employees and to reach working age demographic. We 
provided short monthly health messages that can be emailed to remote 
workers and included in written newsletters. Employers include: RMBC, 
Fed Ex, The Hospice, New York Bagels, Advanced Manufacturing Park - 
Over 6,000 Staff 
 

• The monthly health messages are also included in the RMBC 
Neighbourhood Bulletins and VAR Members Newsletter and VAR Email 
Bulletins 
 

2020 



• Shared health messages from the CCG into Community, including      
the Flu campaign, COVID lockdown information and vaccination 
programme. Encouraged use of the Rotherham Health App for 
accessing appointments and requesting prescriptions. Shared their new 
health initiatives, including RotherHive to support Mental Health. 
 

• The CCG and GP Practices shared our social media posts to their own 
accounts. 
 

• Editors of Aroundtown and Rotherham Life Magazines request articles 
for their regular publications. This has encouraged a reader to share her 
experience of losing her Husband to Bowel Cancer as a main feature. 
 

• Rother Radio request regular interviews to talk about our monthly health 
messages, including Movember and World Diabetes Day.  
 

• Utilised Zoom to record videos, Flu Vaccinations, Accessing 
appointments during COVID, Rotherfed Q&A for Diabetes and 
Lockdown Diaries, VAR AGM and Volunteers Week Thank You 
 
 
 
 
 

2020 



• As of 4th January, The Rotherham Pioneers, Rotherham Chamber of 
Commerce and Women in Business have agreed to receive our 
monthly health messages and suggested virtual health sessions 
 

• The first live Q & A sessions for Healthwatch and The Rainbow Project 
are arranged for Cervical Cancer Prevention Week (January) 
 

• All Schools will be contacted to offer our monthly health messages for 
staff 

 
• Continue to share positive and trusted social media messages to 

support the COVID vaccination programme in Rotherham 
 

• Approached by an Advanced Nurse Practitioner, based at Blyth Road, 
Maltby GP Practice, requesting our knowledge of Diabetes information 
and support for Patients 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
2021 



• Members of 171 local community Facebook groups and pages, reaching 
over 300,000 members 
 

• Shared the CCG Rotherham Health App social media posts directly into 
local community Facebook groups  
 

• Top Be Cancer SAFE Facebook post: Amanda Holden’s Mammogram 
appointment for Breast Cancer Awareness Month Reached 5,276 
 

• Top Be Diabetes Aware Facebook post: Self Referral to Healthier You 
NDPP via Diabetes UK, Know Your Risk Tool. Reached 9,923 
 

• Top Be Cancer SAFE Tweet: Not to ignore non Coronavirus illnesses, 
please contact your GP Practice if you have a concern. Shared symptoms 
for Breast, Cervical, Bowel, Prostate & Lung. #HelpUsToHelpYou.               
4,048 Impressions 
 

• Top Be Diabetes Aware Tweet: Education Courses are available online.      
1,158 Impressions 
 

 

Social Media Highlights: 



• Working with the South Yorkshire and Bassetlaw Cancer 
Alliance on their Behavioural Science project to progress the 
trialling of behavioural 'nudges' in selected GP Practices, to 
increase the uptake of Cervical and Breast screening.  
 

• Invited by Jo’s Cervical Cancer Trust to review draft HPV public 
information (Human Papillomavirus) 

 
• Approached by Hallam FM to interview about the drop in cancer 

scan rates due to COVID  
 
• Given a full page in the November/December issue of the 

Aroundtown magazine, to talk about screening/signs and 
symptoms for all 5 cancers 
 

• Provided Easy Read resources and cancer awareness 
presentation to the Community Learning Disabilities Service for 
their training sessions to residential housing staff 

Be Cancer SAFE Highlights:  



• Supported the South Yorkshire and Bassetlaw ICS NDPP team 
by promoting the National Diabetes Prevention Programme 
(NDPP), resulting in Rotherham having the highest Referral rate. 

 
• Worked with Rotherfed to record Zoom Q & A videos about the 

National Diabetes Prevention Programme and utilised their 
Rothersteps activity project to raise awareness of how to prevent 
Type 2 Diabetes. 
 

• Rotherham Foodbank distributed our leaflets in food packs and 
requested information about the Diabetes education courses. 
 

• Introduced the SYB ICS NDPP team to the Primary Care 
Network Link Workers – Patient and Self Referral Pathway  

 
• Be Diabetes Aware Article for NDPP in the September/October 

issue of Aroundtown magazine 
 

Be Diabetes Aware Highlights: 



Be Cancer SAFE: Fed Ex 
Being aware of the potential impact of COVID on the Health and Wellbeing of 
employees, we approached Employers with a workforce that is unable to work 
from home and offered our monthly health messages and information leaflets.  
Fed Ex were very interested to work with us. 
 
As the majority of the workforce are men, we promoted Movember and shared 
information about Mens Health, including Prostate and Testicular Cancer. 
The Operations Supervisor distributed the information to her team, she was 
quickly approached by a young employee. 
 
He had read our information and confided that he had found a lump, he was very 
worried and shared that he had ignored it for some time.  
The Operations Supervisor supported him to immediately contact his GP. He was 
referred under the 2 week cancer pathway for further investigations.  
 
Although he was worried about his results, he was grateful for the information, as 
it had prompted him to take action and appreciated the support. 



Fed Ex – Rotherham Depot 



Be Diabetes Aware: South Yorkshire and Bassetlaw ICS 
National Diabetes Prevention Programme Team  

We worked with the team to increase the referral rate in Rotherham.   
As a result of COVID, the programme is now delivered online and after 
completing the Diabetes UK, Know Your Risk assessment, patients can 
self refer.  
We used a variety of communication methods, including community 
magazines and local Radio to share the information, making sure that the 
areas with low GP Practice referral rates were targeted.  
RMBC included it in their Neighbourhood Bulletins and we shared it 
directly into local Facebook community groups. 
We have been thanked and credited by the team for ‘your proactive 
efforts with increasing referrals to the Diabetes Prevention Programme’ 
and due to our impact, we were asked not to promote their Low Calorie 
Diet Pilot - Remission Course, as it is a small pilot and our promotion 
could result in a high increase in referrals. 
 



CCG Eligible Referrals 
Sheffield 166 
Rotherham 120 
Bassetlaw 81 
Barnsley 77 
Doncaster 41 

Referrals, by area, to the National Diabetes Prevention 
Programme -  October 2020 



 
Jo Farey – Senior Project Worker 
jo.farey@varotherham.org.uk 
 
 
Tracy Williams – Project Worker 
tracy.williams@varotherham.org.uk 
 
 
Ian Duffy – Project Worker 
ian.duffy@varotherham.org.uk 
 

Meet the Team  
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